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How to make the invisible, visible

~ What makes
Ocean communication
" special & unique
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Angler Recording Project

Tha Shark Traat

Starting from 2010, tea Shark Troat syrtsmasically ssked U baasd anglers b2 record ol sharka, skates and rays thay catch, In Hma, the
Infermatien collated by the project will mcrases the eedarstanding =f Inakars shark, skats and ray populatiom threwghoot the UK, Faading Ints
the derslopmant of mors affeciive mansgement asd, wheare cecsasary, protection. The Shark Truat Bas prodeced e Shark, Skats and Ray
idantfication Cuide, a2 wall az a packat guids and CO-R0M - and a wide rangs =f additional lhhafleta and postars. Anglars can racerd thair catch
wzing an anline recarding farm.
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Basking Shark Watch

Tha Shark Traat

el
Tha fazking Shark Project Iz & grogramme whare cfizena can regert their sightinga and photogragha of baaking sharka and heance contribute to
the bazking ahark conzervation. The Shark Trust runs both a sightinga detabaze snd & ghoto-10 which atore Inf; abowt thaze

wulrarscle tpeciea. The wabalzs u lot of ind guide, & code of condect on kow to aepmach beaking sharka, &
kandbook, s datakaas of the reconds, distrbutics maps of the r‘mﬂh zince 2004 and & form %o aubmit a aighiing.
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BeachWatch

Murine Conuarestion Sachaty (MCE)
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Ruachdwich arganiaen beech desswee deya, whers =f awt fewd In the meat =fluential fight againat marse ister In the
UK. A3 @ volumbess, you can aittar join as axisting EsachWaich cleanup activity or organize one In your cosstel neighbosrhood yoeraalf. Evary

vear, Banch®abch comellss an annuel ltier reccrt, bazed on dets colh d from all the Thiz repori Iz than uied sz &
wckup for talka with . watar . & makera and leadars.
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GOAL = Co-creation & change

(‘to make something change as a result of people working together’)
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“The more related to the sea, the better the knowledge’

80%.
70%.
60%

w2 h0% _

£ 40% .

5 30%

B 200 .
10%.

0% _

Vlaams Instituut voor de Zee vz

Flanders Marine Institute

W

1. Know your Audience
(‘ principle)

(Belgium, 1250 senior people/students; Hoeberigs 2005)

Sea Knowledge test results vs relationship with the sea




2. Understand Environment your public
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3. Realise that your ices
(‘COMPETITIVE ppineip |
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\4. Go for a POSITIVE CHN
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Overfishing, a boring topic for discussic

elly-fish! Successful at several events including EurOc ean
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(e.g. ‘Shrimpg




7. Be
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‘Think Big, Think Ocean’

(67 entries)
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Winning IDs = basis for
SIPP-consultations

(7 winners)

SIPP-consultations

(7 countries)
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SIPP-events

(7 ‘events’)
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10. Don’t forget the other SENSES
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11. Involve science/scientists

o

(and train them in outreach) -base)
Distrust % MNeither % Trust %
Scientists working for universities sl 16 78
Scientists working for environmental NGOs ol 19
Enronmental NGOs I »
The intergovernmental Panel on Chimate Change m 41
Friends and family 11 . a5 |
Scientists working for govemment 29
Scientists working for industry 28
The European Union (EU) | 25 | 36
People from your local community 15| 49 36
Political parties standing for environment | 32 | 34
Local authorities ER 40 B
‘Your national govemment 34 “
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FP7-CLAMER survey
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12. Evaluate/measure impact
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F"F_ ~ LIFEWATCH Homepage Project » Data services » Downloads
: Regional portal
+ Burgh- Haamstade ey el "\.
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15. As does
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1st Belgian Championship “Mee s’chreeuwen’-’ : '5
(De Panne-18 februied0ii8) |
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ABOUT CONTACT 2016 Conference

COMMOCEAN

Welcome to CommOCEAN 2018

3" |nternational Marine Science Communication Conference

Ath and 5th December 2018

Southampton, UK
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